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To strenghten consumers loyalty in Social Media.
 
To act as an engaging partner for consumers, while creating 
strong and healthy communities. 

To increase engagement and brand awareness. 



OUR PROPOSAL 



Our proposal
is different



We don’t want to
be only your digital 
stewardship agency 



We want to be your 
partner on engaging 
consumers ��
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The new big trend in Digital Marketing

People nowadays tend to be more attracted towards personalized content. 
With the rise of ‘big data’ and ‘data mining’ it’s possible to deliver 
personalized content.

If we think about the Micro-moments, when people reflexively turn to a 
device to take action on a need, those are the moments when consumers 
expectations are higher than ever. 

This has opened the door for enhanced personalization, and that, in turn, 
has increased consumer expectations for the same. 
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In order to cath up with online communications 
trends, companies must focus on specialization 
and having specialists and dedicated personnel for 
every task, in order to deliver personalized content.

That is why we are the perfect fit for you. 



ABOUT INTERACTIVITY



We are a
multidisciplinary
agency with different
specialists profiles.



We have a creative 
team, that thinks 
about the best ideas 
to engage consumers 
with brands.  



We connect the 
brand and the 
consumer with 
conversations
that matter. 
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We have brand 
engagers that start 
online conversations 
and also help brands 
get to consumers by 
giving them a voice.



We have social 
analysts, that keep 
up with the insights 
and trends in the 
market. 



We have experience 
working for every 
local communities
in different countries.
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Real Time is one of our main assets…



So much that even
our CEO wrote a book
about it



We managed communities for important brands
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HOW ARE WE GOING TO DO IT



The Team
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He/she will be in charge of the relationship between the 
Brand and the team.
 
He/she will manage the timeline understanding the 
needs of the Brand. 

He/she will arrange meetings or phone calls with Clorox 
to understand their requirements and monitor all stages 
of campaigns to guarantee their correct performance. 
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generation of empathy to increase Brand engagement.
 
We will work with 2 Brand engagers. One of them will 
manage Poett, Mistolín and Trenet accounts, and the 
other one Ayudín, Clorox and Clorinda.

Answers and comments will be based on the Q&A and 
the style and tone defined by the creative director. 

Dedication: 60% each.  
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He/she will prepare the monthly reports.
  
He/she will analyze user engagement according to the 
listening tools. 

He/she will report on consumer insights from all social 
media networks.

He/she will identify habits of our online customers and 
suggest ways to reach a broader audience.
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Web Administrator
The Web administrator is responsible for uploading, 
editing, image selection and search engine optimization 
(SEO) for Clorox websites of the mentioned brands 
along with the oversight of the Content Management 
System (CMS).

The CMS Administrator will develop new page products 
and make changes to existing modules, according to the 
client’s needs. 

Dedication: 10%
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Different agencies.
One team with the same goal. 

We will work together with Clorox, the creative and the 
media agency as a greater team, in order to accomplish 
the main goal: to create communities and to increase 
engagement. 

We will share the reports, insights and learnings with
the team to learn from every one and to enrich 
communications. 
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Work flow
We will consolidate a creative team that will work on a daily 
basis with Clorox.

At the same time, Clorox team will send monthly (TBD)  the 
calendar of contents developed by the creative agency to 
Interactivity’s Account Executive in order to plan the tone and 
style of the communications.

The information and content calendar, already aproved by 
Clorox team, will be published by Interactivity’s team.

Questions and comments will be answered in a lapse of 12 hours.
 
We dont want to be just a customer service. On the contrary, we 
want to produce creative and relevant answers that  generate 
emphaty among consumers and increase engagement.
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Q&A
The Q&A will always be a work-in-progress document.
 
It will have all the customer service answers, but also will be 
updated with new insights and material developed by the 
creative team and Brand engagers.

We will also share a Trello Board with Clorox and the rest of the 
team, in order to Exchange ideas and questions. 



Service Level Agreement 



Service Level Agreement 
It will be confirmed with Clorox team: 
 
 

 



Service Level Agreement 
It will be confirmed with Clorox team: 
 
 2 monthly planning meetings.

 



Service Level Agreement 
It will be confirmed with Clorox team: 
 
 2 monthly planning meetings.

 Wall and feed moderation within 12 hours, answering 
 according to each brand’s Q&A. 

 



Service Level Agreement 
It will be confirmed with Clorox team: 
 
 2 monthly planning meetings.

 Wall and feed moderation within 12 hours, answering 
 according to each brand’s Q&A. 

 Full CDD access and monthly reports. 
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all-in-one dashboard app that helps us 
easily monitor  all our digital data from 
one place. With CDD we pull data from 
Facebook, YouTube, Twitter,  Instagram 
and our site.
 
You will have full time access to this 
tool, created specially for you, that 
allows to have an online monitoring in 
Real Time of every relevant  indicators 
of the brand in each country and the 
overall region. This will also become the  
deliverable report for each country.

We will share the full time access with 
FCB and Havas, so they can learn from 
the metrics as well. 

Check at our CDD! 
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There are different tools to understand the audience and every 
Brand’s competitors.
 
They are useful to understand and compare performances 
between brands and their benchmarks. 

This tool also integrates those results with other features, 
delivering valuable data.

Socialbakers is our recomendation. 

We will share the information with FCB and Havas, so they can 
learn from the metrics as well. 
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It’s a really useful tool to interact 
and to check at the whole Project 
in one board. It allows to set due 
dates, attach files, tag people and 
assign them tasks, etc. 

We reccommend to have a board 
also with the rest of the agencies 
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page, optimizing resources and 
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ABOUT INTERACTIVITY



WE ARE 100% 
DIGITAL



WE HAVE EXPERIENCE

WITH CLOROX



WE WORK ALL OVER

LATAM



WE LOVE
STRATEGY



WE HAD GREAT

RESULTS 



Thank you!


